Improving Content for SEO

with Information Gain
Avtwvnc Anuntpiou - SEO Lead, Minuttia



Ti €ival 1o information gain

To information gain €ival ouclaoTika To score (information
gain score) evoc document (web page), oxeTika ye 1o TTOCO
VEQ KOl Jovadikn TTANPOpopia UTTAPXEl OE AUTO.



[arTi eival onuavTiko 1o information gain

- KaAuTepa rankings

- Movadiko content

- Anuioupyia content moat

- KaAuTtepo brand perception



Google Patents 2xeTikd pe 10 Information Gain

- Phrase-based indexing in an information retrieval
system — US7536408B2

- Contextual estimation of link information gain —
US20200349181A1



Phrase-based indexing in an information retrieval system
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To Patent evrotriCel “Good Phrases”
o€ éva document

Ta “Good Phrases” gival ¢paoeig TTou
TTPORBAETTOUV GAAO phrases Kal
ep@avidovtal cuxva padi e alAa
relevant phrases o€ éva document
collection (web pages)

To patent uttoAoyilel thresholds yia Ta
phrases

To document Traipvel ranking avaioya
ME Ta phrases pe upnAd information
gain score.

[nyn:https://patents.google.com/patent/US7536408B2/en



Contextual estimation of link information gain

Identify a first set of documents that share a
topic provided by & user and have been viewed
by the user

- To Patent gival user-specific

Identify a second set of documents that also
share the topic that have not been viewed by

ool - Avayvwpilel TI TTAnpogopia dev £xel OEI O user yia
TO query Tou
Determine an information gain score for each
e gmentsotinesecond et - 2epPipel documents aTov user BAcel TNG
T TTANPOPOPIAG TTOU OeV £XEI OEI AKOMN YIa TO topic

Select 2 new document from the second set
based on the information gain scores

220

Present information extracted from the nr]Vr]
selected new document to the user '

525 https://patents.google.com/patent/US20200349181A1/en




Document 1 TO Pate nt:

Document 2

— - Evromidel TIg 0€AideG TTOU €idE TTPIV O

Document 4 Xpno"[ng

Document 2 - Evtomilel TIC véec aeNidec TTou Bev £xel Oel

Do akOun 0 XpAoTng (idlo topic pe TIg TTPWTEG)

Document 4

- YtroAoyilel To information gain score

Document 3 Document 1
- 2epPipel oeAidec oTov XprioTn BACEl TWV

information gain scores

[Mnyn: https://patents.google.com/patent/US20200349181A1/en




[Tw¢ TpooBETOUPE VEQ TTANPOYOpIa yia |G score

- Al + LLMs

- Forums

- Google Books

- PDFs

- Courses

- Subject matter experts (SME)



Al + LLMs

Primed GPT / Custom Agent

2.UyKkplon content ye GAAa

[MpooBnkn PDF kai extraction tTAnpogopiag

Prompting yia extraction rTAnpogopia (I'y: “Tell me which key terms
and concepts are missing from this article”)



Forums

b 13 b (13

- Search operator search yia “what”, “how”, “why” KATT yia
ouykekpiuéva forums / sub-forums

- Forum Scraping (trx PRAW Python Library + Reddit
API)



Google Books

CHAPTER 3

How to Fit Your Business with the Right Influencers ’ MT[O po L'J “ 8 VG B po L’J “ 8 Véa

B0 T Tt AR L AR YR A A AR (AR AR A LN A AN BT P

e subtopics 1j véa TTAnpo@opia oTr’

Find Influencers Who Align with Your Brand ..

Doing Your Research. .

Beware of Influencers with Fake Followers . 35 TO G Oog Ie BOO ks

WA L LRI, < o5 0 /3o o 3 780 IRk OB B T/ 1 2 CotE et S1e B S e e P mp & e 38

SECTION 2

Maldng Valuahle QonneelOmS i s e e s e N 39 - I_I 10 TrpéO'(paTq B] B)\ia

CHAPTER 4
Why Micro Is Coming In and Macro Is Going Out

T'he Different Types of Influencers and Their Follower:

Breafing Down the Liuiteof Trsdtiond] taflvencers - DIATpApIOPA VIO TTPOCPATA

What About Smaller Influencers? ............. ?
e % BiBAia pye puBuIon “Limited
Preview and Full View”
CHAPTER 5

Four Tips for Reaching Out to Micro-Influencers - (Adva n Ced BOOk Sea rCh )

Do Your Research

What You Learned

Engage First.....
ST R TN e TN I e e e s s s s e e e 46
Offer Value and Benefits.........

What You Learned

CHAPTER 6 ) ] o I'Ir]yr']
How to Build a Strategic Partnership with Influencers AT https://www.google.gr/books/edition/UItimate_Guide_to

Craft a Compell e Proposition

Establish Clear Terms and Sign Agreeme Influencer_Marketing/ZX3cEAAAQBAJ?hl=en&gbpv=1&
Collaborate on Content Creation 3 dg=influencer+marketing&printsec=frontcover
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Influencer marketing is the practice of working with influential people
online to spread the word about your products and services through

social media and blogs. &
“ HubSpot

https://cdn2.hubspot.net » hub » file-66482825-pdf ~PDF
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Courses

12 sections * 12 lectures - 1h 45m total length Expand all sections

A~ Introduction 1 lecture * 2min = LleXVOUIJg O-a Udemy,
Coursera, Skillshare,
edX KATT

Introduction Preview

Plan Your Influencer Marketing Strategy 1lecture * 5min

Find Influencers 1 lecture * 17min

- ZXETIKA TTPOCPATO
course

Assess Influencers 1lecture * 13min
Contact Influencers 1 lecture * 9min

Define Promotion Terms 1lecture * 24min

- KaAd kal apketa
reviews

Negotiate the Best Deal 1 lecture + 10min

Pay Influencers 1lecture - 3min

Manage Promotion Launches 1lecture * 7min

[Mnyn: Influencer Marketing: Launch Powerful
Assess Promotion Results 1lecture » 8min Campaigns In 10 Steps (Udemy)




Case Study: 0 — ~ 1,200 - 1,400 clicks / day

Website type: Community platform

Niche: Fantasy / Fiction

Mepioxn: US

SEO mrpooéyyion: Content Strategy, 60+ content briefs, technical SEO (Robots, Canonicals,

Sitemaps, Schema...), EEAT (author pages yia Toug writers)

Zero backlinks, kaB6Aou social, stealth mode



[ Date: Last 16 months ~ j [ Search type: Web ~ ] [+ Add filter ] Reset filters Last updated: 3 hours ago @

Total clicks Total impressions (O Average CTR [J Average position

80.6K PLIVEM 25% 105

©) ©)

Impressions

22/11/2023 27/12/2023 31/01/2024 06/03/2024 10/04/2024 15/05/2024 19/06/2024 24/07/2024 28/08/2024 02/10/2024




O poAog Tou Information gain oT1o project

SME writers

Pre-briefs atr’ toug writers (modify yia
“SEO-friendliness”

Reddit + Al — Extra info
[Mapatravw entity relations / connections

Unique subtopics oTa briefs



Happy information gaining!



